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THE MICROBREW 
OF HUMMUS

The Roots Hummus story began in 
2006 in a 200-square-foot storage 
room in the back of a West Asheville 
food co-op. From this modest space, 
our founder Matt Parris decided to 
launch a small takeout business. 
Asheville has long been known as a 
place to get simple, nutritious food, 
and Matt’s project, Roots Café, was a 
continuation of this tradition.

It was clear that the café’s most 
popular product was Matt’s hand-
made hummus. Asheville craved it, 
and soon after, Roots Hummus was 
born.

Today, Roots Hummus sells our 
delicious and nutritious products 
all across the nation–and you are a 
vital part of the team and brand. A 
responsibility of being a part of our 
team is to make sure that everyone 
who encounters Roots Hummus has 
the same, positive experience. 

Within this brand manual you 
will find rules and guidelines for 
how to use specific wording and 
descriptions of the product. You will 
find download links to brand assets 
and materials, as well as rules for 
how to use them. Most importantly, 
you will learn the purpose and 
vision for the company and the 
culture that we are nurturing in our 
home of Asheville, NC, and how 
that translates to our brand and 
consumer relationship.

Use this manual as your guide 
for how to voice, write, design, 
photograph or create any other 
visual, audible or written display 
of the brand for the consumer’s 
interaction.

Thank you for reading through our 
Brand Manual, and Welcome to the 
Roots Hummus Team!

INTRODUCTION:
WELCOME ABOARD

THANK YOU FOR BEING A PART OF OUR BRAND.  
WELCOME ABOARD.
-
INTRODUCTION TO THE MANUAL:
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Our brand is a reflection of our hummus, our 
company culture, and our ever-loving fan base.

OUR MISSION

• Food has the power to dissolve 
barriers between people.  

• Food has the power to heal our 
relationship with the Earth.  

• Roots exists to be a vessel for these 
necessary changes.  

• We’re also here to make the best 
hummus you’ve ever tasted.

OUR VISION

As Roots grows, so does our ability 
to invest in the work of The Roots 
Foundation. The work of the foundation 
is to help the public education system 
shift into a state of efficacy and relevance. 
This is done by empowering and valuing 
teachers to lead their students – our 
children – in real world project based 
learning. 

OUR PURPOSE

Roots is a product of its employees and Asheville, and it is deeply tied to both. The 
company is a Living Wage-certified employer, and a percentage of the company’s profits 
help fund the Roots Foundation, a 501(c)(3) nonprofit that partners with Asheville City 
Schools to increase students’ access to outdoor gardens and project-based learning. This 
effort is a part of Roots’s vision to help create a better, healthier, world. As Roots sees 
it, when it comes to bringing people together there’s no better place to start than with 
education and food, the roots of our society. Roots Hummus’ purpose is to spread our 
Hummus around the world along with our message and intent of making the world a 
better place.
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THE ROOTS HUMMUS 
BRAND STORY

The Roots Hummus story begins in 
2006.

In a 200-square-foot storage room in the 
back of a West Asheville food co-op. From 
this modest space Matt Parris decided to 
launch a small takeout business, despite 
being armed with little more than a food 
processor and a good dose of naiveté. 
A Southern outdoor mecca with a hippie 
flair, Asheville has long been known as 
a place to get simple, nutritious food, 
and Matt’s project, Roots Café, was a 
continuation of this tradition.

As the cafe’s customer base began to 
grow, so to did requests for sides of 

Matt’s Hummus.

Local hummus fanatics—in a place like 
Asheville, there’s no shortage of such 

creatures—encouraged him to sell it by 
the pound, and he realized something 

much bigger than just bean dip was being 
produced in his tiny commissary. 
A connection between food and 

community was being nurtured, one 
sacred batch of hummus at a time. 

Given the demand Matt decided to 
focus exclusively on hummus making.

Shortly after, Roots Hummus was born. 
Since the beginning Roots has relied on 
all-natural, preservative-free ingredients, 
a whole-foods approach, that remains 
core to the brand.

In 2018, Roots moved into a former BLue Ridge 
Motion Picture Sttudio warehouse in East Asheville.

A 27,000- square-foot facility. This large space has 
enabled Roots to perfect its 14 hummus offerings and 
greatly increase its output. Roots goes through 15,000 
pounds of garbanzo beans in a typical week, and can 

craft up to 2,400 tubs of hummus an hour. Quite a 
change from that tiny storage room. While the size and 

reach of Roots may have changed, its driving motivation 
has not: to create the best hummus on earth. 

We hope you’ll agree.
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THE ROOTS HUMMUS
LOGO SYSTEM

Our Logo is the key building block of our brand 
identity, the primary visual element that identifies 
Roots Hummus.

Full Logo

The full logo should be used on all public-
facing materials such as advertisements, 
logo for the website, all brand and 
marketing collateral and so on. 

The Roots logo has been designed and 
developed to accomoadate a wide-array 
of composition circumstances. You’ll find 
all of this information in the logo systems 
guideline. Regardless of the format, size, 
or final product, the Roots Hummus logo 
has the design flexibility to adapt to it’s 
appropriate design context.

Logo Icon

The logo icon is primarily utilized 
throughout social media, as the profile 
image. Sometimes it may be used in 
replacement of the primary logo, if 
the minimum space is smaller than 1” 
(25mm).

Tagline

Our tagline expresses exactly what 
Roots is: The Microbrew of Hummus. It is 
what Roots represents. It should always 
be used with the logo, except when 
the legibility is affected or with either 
the vertical logo or logo icon. If using 
the vertical logo, the tagline should be 
mentioned elsewhere if possible.

Full Logo

Logo Icon

Tagline
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LOGO VERSIONS 
& VARIATIONS

The Roots Hummus logo is pre-arranged into 
several versions and variations to accomodate a 
plethora of graphic situations.

Vertical Logo

In some cases, the use of a vertical logo 
might be necessary. This alternate logo 
is acceptable for audiences that are 
already familiar with the Roots brand or 
for internal documents. This logo doesn’t 
use the tagline. The Roots team should 
be contacted and approve the use of the 
vertical logo in promotional, external 
materials.

Logo Versions

Logo versions are used in instances 
where our full logo needs to be simplified. 
The approved versions are single-colored 
and contain outline versions as well. Logo 
versions should only be our primary color 
palette of Roots yellow, rich black, and 
white. Logo Versions

Yellow Out Version Yellow Outline Version

White Out Version White Outline Version

Black Out Version Black Outline Version

Vertical Logo
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Clear Space

LOGO CLEAR SPACE 
& COMPUTATION

It is important to keep our brand logo clear 
of any other elements. 

A clear space guide has been established to ensure logo 
visibility and impact. Maintaining the clear space zone 
between the logo and other graphic elements, such as 
type, images, other logos, etc. ensures that the logo 
always appears unobstructed and distinctly separate 
from any other graphic elements.

DEFINITION
-

Whenever you use 
the logo, it should be 

surrounded with clear 
space to ensure its 

visibility and impact. No 
graphic elements of any 
kind should invade this 

zone. Whenever possible, 
allow even more clear 

space around the logo than 
required  in this manual.

COMPUTATION
-

The clearspace is proportional and is based on the width 
of the logo. The construction of clear space uses the 
height of the letter “r” from the the logo, as shown in the 
example above. (Clear Space = Height of “r”).

Correct Usage

Incorrect Usage

1. Change the spacing of the logo
2. Change the letter tracking of the tagline
3. Change the fonts of the logo
4. Place the horizontal logo in a vertical 

orientation
5. Distort, reconfigure, or change the size of the 

logo elements
6. Change the logo’s orientation (see horizontal 

and vertical versions)
7. Place the logo on busy photography or 

patterned background
8. Change the weight of the circles or tagline

WE POLITELY ASK THAT YOU DON’T

-
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LOGO PLACEMENT 
& SIZING

Approved logo placements and sizing 
options for the Roots Hummus brand.

WITH TAGLINE

The minimum height of the Roots logo with 
the tagline should be 2” (50mm). Never go 
smaller than this or the tagline won’t be 
legible. If the space you have is smaller than 
2”, then use the logo without the tagline.

WITHOUT TAGLINE

The minimum height of the Roots logo 
without the tagline should be 1” (25mm). 
NEVER go smaller than this when using the 
this logo variation. If the space you have is 
smaller than 1” (25mm), you might use the 
simplified/icon logo alternative.

LOGO ICON

The minimum height of the Roots logo icon 
should be 4mm or 16px.

THE LOGO 
PLACEMENT
-
 
Explanation: 

To place the Roots 
Hummus logo in 
the correct way 
please use one of 
the approved styles 
that are shown on 
the right. Placing 
the Roots Hummus 
logo in other ways 
is not allowed.

50mm

25mm

25
m

m

4mm
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OUR TYPOGRAPHY

The Brand Fonts & Typography

Typography plays an important role in communicating an overall tone and quality of 
our brand. Careful use of typography reinforces our personality and ensures clarity 
and harmony in all Roots Hummus brand communications. 

Our brand typography consists of Poor Richard as the primary typeface and Open 
Sans as the supplemental typeface, which helps inject energy and enthusiasm into the 
entire Roots Hummus brand communications.

PRIMARY TYPEFACE 

The Primary font used for the brand identity is Poor Richard, a font based on the 
typeface designed by Keystone Type Foundry used in Poor Richard’s Almanac 
by Benjamin Franklin. This is an updated computer font family provide by Rabbit 
Reproductions Type Foundry based on the characters from that old 1919 typeface.

Use upper-case for the whole tagline sentence. Letter track should be at least 50pt, 
making it clear and legible.

SUPPLEMENTARY TYPEFACE 
 
The supplementary font is Open Sans, a font designed by Steve Matteson, Type 
Director of Ascender Corp. This font should be used when Poor Richard isn’t available, 
and for all general documentation and letters. It works well for headlines as well as 
body copy and it renders excellently on the screen and at small sizes. Open Sans is 
a free web font available on Google Fonts. It is an open-source and 100% free for 
commercial use. The ZIP file downloads contain the latest version of the font files to 
install on your desktop.

Primary Brand Typeface
Poor Richard RR

Primary Font  :  
Poor Richard
-

Designer  :  
Keyston Type Foundry
-

Bold

Regular

Figures

Characters

A B C D E F G H I J K L M

N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m

n o p q r s t u v w x y z

A B C D E F G H I J K L M

N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m

n o p q r s t u v w x y z

0 1 2 3 4 5 6 7 8 9

! “ § $ % & / ( ) = ? ` ; :

¡ “ ¶ ¢ [ ] | { } ≠ ¿ ‘

« ∑ € ® † Ω ¨ ⁄ ø π • ± ‘
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Supplementary Brand Typeface
Open Sans

Supplementary Font  :  
Open Sans
-

Designer  :  
Stevenson Matteson
-

Bold

Regular

Figures

Characters

A B C D E F G H I J K L M

N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m

n o p q r s t u v w x y z

A B C D E F G H I J K L M

N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m

n o p q r s t u v w x y z

0 1 2 3 4 5 6 7 8 9

! “ § $ % & / ( ) = ? ` ; :

¡ “ ¶ ¢ [ ] | { } ≠ ¿ ‘

« ∑ € ® † Ω ¨ ⁄ ø π • ± ‘

Caption

Copy 

Copy 
Headline

Roots Hummus Brand Manual
- 
Open Sans Regular  
7 pt Type / 10 pt Leading

Roots Hummus Brand Manual
- 
Open Sans Regular  
10 pt Type / 14 pt Leading

ROOTS HUMMUS BRAND MANUAL
- 
Open Sans Bold - Capital Letters 
12pt Type / 16pt Leading

Headings H3

Roots Hummus
- 
Poor Richard Bold - Capital Letters 
34pt Type / 36 pt Leading

Roots
- 
Poor Richard Bold - Capital Letters 
48pt Type / 52 pt Leading

Roots Hummus Brand Manual
- 
Poor Richard Regular
16pt Type / 17pt Leading

Sub-Title H2

Title H1

Typo and 
Text Hierarchy

Typographic hierarchy is another 

form of visual hierarchy, a sub-

hierarchy per-se in an overall 

design project. Typographic 

hierarchy presents lettering so 

that the most important words 

are displayed with the most 

impact so users can scan text 

for key information. Typographic 

hierarchy creates contrast 

between elements. There are a 

variety of ways you can create 

a sense of hierarchy. Here are 

some of the most common 

techniques for Roots Hummus 

layouts.
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Color plays an important role in the Roots 
Hummus brand identity. The colors below 
are recommendations for various media. 
A palette of primary colors has been 
developed, which comprise the Roots 
brand color scheme. Consistent use of 

these colors will contribute to the cohesive 
and harmonious look of the Roots 
Hummus brand identity across all relevant 
media. Check with your designer or printer 
when using any colors to insure they will 
be always be consistent.

THE PRIMARY COLOR SYSTEM AND COLOR CODES.
-

PRIMARY COLOR
ROOTS YELLOW

PRIMARY COLOR
RICH BACK

PRIMARY COLOR
ROOTS YELLOW
-

COLOR CODES

C000 M012 Y075 K002
R251 G221 B064
PANTONE 114C
WEB #fbd65b 

OUR COLOR PALETTE 

PRIMARY COLOR
RICH BLACK
-

COLOR CODES

C000 M000 Y000 K100
R000 G000 B000
WEB #000000 

Flavor Color System
-

Explanation: 
 
The flavor colors are complementary to our official colors, and are recognizable identifiers for the 
Roots Hummus brand. These colors are used to represent the various flavor types and should 
be used only in this case. Complementary colors can only be used as accents to our main color 
palette when not directly referring to a flavor type.

ORIGINAL FLAVOR

C000 M012 Y068 K005

R243 G213 B078

PANTONE 128C

WEB #F3D54E

MANGO SRIRACHA

C000 M013 Y100 K000

R254 G221 B000

PANTONE YELLOW C

WEB #FEDD00

ROASTED GARLIC

C000 M025 Y078 K005

R241 G180 B052

PANTONE 143C

WEB #F1B434

THAI COCONUT CURRY

C000 M000 Y000 K000

R000 G000 B000

PANTONE 000

WEB #DC4405

ROASTED RED BELL PEPPER

C000 M086 Y063 K000

R239 G510 B064

PANTONE 032C

WEB #EF3340

HOT CHIPOTLE

C000 M073 Y070 K038

R158 B043 G047

PANTONE 704C

WEB #9E2B2F

OIL-FREE ORIGINAL

C100 M000 Y000 K000

R000 G158 B224

PANTONE CYAN C

WEB #009EE0

BLACK BEAN

C033 M061 Y026 K000

R165 G110 B135

PANTONE 7646C

WEB #A56E87

KALAMATA OLIVE

C072 M077 Y000 K000

R101 G078 B163

PANTONE 2096C

WEB #654EA3

LIMA BEAN

C034 M000 Y042 K000

R173 G220 B145

PANTONE 358C

WEB #ADDC91

SPINACH

C046 M000 Y090 K000

R151 G215 B000

PANTONE 375C

WEB #97D700

OIL-FREE LEMON PEPPER

C003 M000 Y074 K000

R254 G241 B098

PANTONE 101U

WEB #FEF162
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FOUNDER
MATT PARRIS

(828) 232-2828

12 Old Charlotte Hwy Suite 5 
Asheville, NC 28803

matt@rootshummus.com

Roots Brand
Letterhead

This shows the 
approved layouts with 
the primary elements 
of the Roots Hummus 
stationery system for 
the front and backside 
of the letterheads.

Dimensions 
8.5” x 11”

Weight 
80# 
Soft Touch White

Print 
CMYK

USAGE
-
The letterhead will be used for all official written 
contact and communication of Roots Hummus. Insert 
the message of Roots Hummus into the letterhead and 
send your documents throughout the world.

Parameter

Roots Brand
Business Cards

Dimensions 
3.5” x 2”

Weight 
150# 19pt thick 
Soft Touch White

Print 
CMYK

This shows the approved layouts with the primary elements of the Roots 
Hummus stationery system for business cards.

Business Card Frontside Business Card Backside

USAGE
-
The business cards will be used for all official contact 
and communication of Roots Hummus company. Place 
your data into the Roots Hummus business cards and 
feel free to customize the ingredient background and 
colors based upon your favorite flavor hummus!

rootshummus.com

Parameter
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WHO IS GARY?
-
 
Explanation: 
Gary Garbanzo is just that, a 
garbanzo bean. But he is also 
much more, he was created with 
the characteristics that embody 
the Roots Hummus brand 
and convey the voice directly 
communicating with our beloved 
fan base.

How to use:
The use of Gary Garbanzo should 
be limited to compositions where 
the brand logo or key brand 
identifiers are present. Gary 
Garbanzo should not be used 
in instances where Gary is the 
sole brand identifier for Roots 
Hummus.

MEET GARY 
GARBANZO
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PATTERNS & 
ICONOGRAPHY

NUTRITIONAL ICONOGRAPHY
-

INGREDIENT ICONOGRAPHY
-

ALL INGREDIENT PATTERN HOT CHIPOTLE PATTERN

ORIGINAL PATTERN THAI COCONUT PATTERN

BLACK BEAN PATTERN SPINACH PATTERN

BELL PEPPER & MANGO PATTERN LIMA BEAN PATTERN

ALL-VEGAN GLUTEN-FREE NON-GMO NO PRESERVATIVES

GARBANZO MANGO GARLIC RED BELL CHIPOTLE

OIL-FREELIMA BEANSPINACHHABANERO

INGREDIENT ICON PATTERNS
-

BLACK BEAN
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FLAVOR MANDALA DESIGNS
-
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All copy is written and proofread in Associated Press writing style. All copy must be proofread 
before being published. All writing is truthful and transparent, however, it must not disclose any 
confidential information from Roots Hummus. Every piece of copy published by Roots Hummus 
must add value, provoke thought, and be useful content–we use common sense and we share 
our writing with the team before sending to copy proofing. We never use negative words, 
negative context, content or messaging, under any circumstances.

The Roots Hummus voice is: ageless (or relatable to multiple generations), genderless, non-
political, fun, positive, energetic, polite, personable, visionary, educated, pro-education, funny, 
punny, cunning, compassionate, understanding and generous.

HERE YOU WILL FIND INFORMATION ON HOW OUR 
BRAND CRAFTS COPY FOR ALL OUR MESSAGING.
- 

BRAND LANGUAGE 
& SOCIAL MEDIA 
GUIDELINES

Copywriting For Different 
Content Types

1. Social Media

Posts are written from the perspective of Gary Garbanzo, but he rarely, if ever, 
says who he is. The social media voice is representative of the entire company 
and its customer service. Post captions are broken up into paragraphs if the 
copy is extensive. Paragraphs are separated by the denotation of “–” in between 
paragraphs, as done here.
–
Hashtags are used a paragraph below the last paragraph of text. Hashtags must 
come from the current standing list of hashtags, which is a living document of 
hashtags that are added and deleted based on trends and analytics. Hashtags do 
not have to be used in every post, but are encouraged. We do not use more than 
20 hashtags per post. 

When responding to comments, answer any positive question or inquiry that 
will have a positive and quick response. If the comment is negative or requires a 
longer, more specific answer, kindly reply to the comment with a request to speak 
within direct messages. When speaking in DM, follow the Rules of Engagement 
on page XX. Reply to ALL comments that incur a response, remain positive 
and engaging, and stick to the Rules of Engagement on page 34. Delete toxic 
comments and block the user immediately.

2. Blog Posts / Newsletters

Blog Posts are written from the perspective of Roots Hummus’ mascot, Gary 
Garbanzo. Dialogue is written in the first-person narrative. This includes blog 
posts, newsletters and recipes. Utilize the keyword bank when writing any 
content. Try to use keywords when possible, but not forcibly. Both internal and 
external links within blog posts must be commanded to “open link in new tab.” 
Nothing is copy-pasted from existing material unless quoted and sourced. We 
only source from verified or authoritative sources, and we scarcely source from 
competitors.

4. Press Releases

Press releases are written in the first-
person narrative from a representative 
of the company. Use attention-grabbing 
headlines, keep them brief, include 
any necessary dates, key facts, and 
photography. Executives of Roots Hummus 
must approve press release contents 
before being released.

3. Website Copywriting

Web copy is written in the third-person 
narrative, as if the narrator was speaking 
about the company. The website should be 
written with keyword research and search 
engine best practices in consideration. 

5. Techincal Copy

Ingredients are always capitalized, and 
written with a comma in between each 
ingredient. There is never an “and” before 
the last ingredient. We refer to “chickpeas” 
as “Garbanzo beans” and we never use the 
word chickpea. Our products are gluten-
free, vegan, non-GMO and are made with 
zero preservatives. All flavors must be 
written out by their full name to include 
“hummus” on the end and “oil-free” at the 
beginning when labeled. 

General Copywriting Rules
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Rules of 
Engagement

Canned Consumer 
Response Sheet

The voice that engages directly with the 
individual consumer is the voice of a 
company representative, and is responsible 
for representing the company, brand and 
its customer service. We are always polite, 
understanding and engaging. We are 
knowledgeable, informative and helpful. If we 
cannot answer a question, we follow the chain 
of command for Roots Hummus’ voice below. 
Start with the last person on the chain, and the 
communication will work its way up the chain if 
necessary. 

1. Matt Parris

2. Lowell Parris

3. Mallory Mahon

4. Travis LeJune 

For example, if a Roots Hummus employee 
or representative received a DM on the Roots 
Hummus Facebook Page that asked a difficult 
question which you do not know the answer 
to, you should consult Travis LeJune, the last 
name on the list. If Travis does not know, he will 
request Mallory to answer, and so on

Do not respond to toxic messages. Block the 
user immediately. Use your best judgement on 
defining the line between legitimate complaints 
and toxic complaints, or ask the chain of 
command listed above for if/how to respond.

Do not give out your real name or personal 
information on any online messenger on behalf 
of Roots Hummus unless you personally know 
the individual, or have consent from one of the 
chains of command listed above.

Respond to every direct message unless it is 
toxic. Even if it is just a basic response. If you do 
not think the message incurs a specific response 
from one of the chains of command, but you 
do not know how to respond, tell them to email 
info@rootshummus.com with their inquiry. If 
this is an email to info@rootshummus.com and 
you do not know how to respond, resort to chain 
of command to answer.

Where can I find [Flavor Name] near me?

All of our 8 oz flavors are available in most of the 
retail stores that carry Roots. It’s always best to check 
out our store locator and confirm that your grocery 
store carries Roots Hummus since availability can 
vary depending on the store and time of year. If you 
need to know if they currently carry a specific flavor, 
reach out to the specific store location. Thanks for 
supporting Roots!

My hummus is [any complaint - watery, 
pasty, tastes off, not filled, etc.]! What is 
wrong with it?

We always recommend stirring hummus before 
enjoying! We use a high pressure processing system, 
or cold water pressure, to ensure our hummus lasts 
longer. As opposed to other methods which use 
heat and/or chemicals, HPP has no effect on taste or 
texture. It also doubles the shelf life, reducing waste 
due to spoiling. If you still think there is an issue with 
your hummus, send us a picture and your mailing 
address and we will send you a coupon for a new tub 
of hummus!

How can I get your hummus if no grovery 
store near me carries it?

Please use the form at https://rootshummus.com/get-
roots/ and bring the form to your local grocery store 
to request that they carry Roots. If that does not work, 
don’t worry, we are currently working hard to set up 
an online store, so you can purchase your favorite 
flavors of Roots Hummus right from our website! 
Stay tuned on our social media or sign up for our 
newsletter so you know when we release the online 
store. Thanks for supporting Roots!

Your hummus sucks! (Continuation of 
negative complaints)

We are really sorry you had a poor experience 
with Roots Hummus. [Directly acknowledge their 
specific complaint) What can we do to improve 
your experience? We would be happy to send you 
a new tub of Roots Hummus. We appreciate you 
communicating this with us, and we will do our 
best to make sure that this (said experience) 
does not happen again.
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SOCIAL MEDIA 
GUIDES

FACEBOOK MEDIA 
GUIDELINES
-
 
Explanation: 

Here you will find the 
social media guidelines 
for Facebook.

This guide will help 
you in both managing 
the Facebook profile of 
Roots Hummus as well 
as preparing posts. In 
the visual guide on the 
next page we lay out the 
specific sizing, file types, 
and other restricitions and 
guidelines for posting 
your content and other 
visual elements of the 
profile.

Profile Image: 

• Must be at least 180 x 
180 pixels

• Photo will appear on 
page as 160 x 160 pixels

• Photo thumbnail will 
appear throughout 
Facebook at 32 x 32 
pixels

This is the photo 
representing our brand 
on Facebook. This circular 
photo will appear on our 
timeline positioned to the 
left of the cover photo.

It will also appear when 
we post to other walls, 
comments on posts or 
when we’re searched with 
Facebook ś Open Graph.

Our profile image should 
maintain consistency 
across all social media 
channels and should be 
set to the main roots 
icon logo shown in this 
mockup, unless otherwise 
directed by Roots.

01 

Facebook Page
Cover Image: 

• Appear on page at 851 x 
315 px

• Minimum size of 399 x 
150 px

• For the best results, 
upload an RGB JPG file 
less than 100 kb

• Images with a logo or 
text may be best as a 
PNG file

Facebook Media Guidelines

Image : 1200 x 900 px 

• Facebook link image size 
1200 x 600 px

• Facebook highlighted 
image size 1200 x 717 px

• Facebook event image 
size 1920 x 1080 px

• Facebook ad image size 
1280 x 628 px

Roots Hummus
@rootshummus

Video : 1280 x 720 px 

• Maximum video length 
240 minutes

• Video ad size 1080 x 1920 
px
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Instagram Page

SOCIAL MEDIA 
GUIDES

INSTAGRAM MEDIA 
GUIDELINES
-
 
Explanation: 

Here you will find the 
social media guidelines 
for Instagram.

This guide will help you 
in both managing the 
Instagram profile of 
Roots Hummus as well 
as preparing posts. In 
the visual guide on the 
next page we lay out the 
specific sizing, file types, 
and other restricitions and 
guidelines for posting 
your image and other 
visual elements of the 
profile.

Profile Image: 

• Must be at least 180 
x 180 px or 1:1 aspect 
ratio

• Use Jpg, Gif or Png 
images

This is the photo 
representing our brand 
on Instagram. This circular 
photo will appear on 
our profile positioned 
to the left of our profile 
information.

It will also appear when 
we comment on posts, on 
the instagram story feed 
or when we’re searched on 
Instagram.

Our profile image should 
maintain consistency 
across all social media 
channels and should be 
set to the main roots 
icon logo shown in this 
mockup, unless otherwise 
directed by Roots.

02 

Instagram Media Guidelines

Story Icons : 497 x 373 px 

• Story highlight size 1080 
x 1920 px

Image : 1024 x 1024 px 

• 1080 x 566 px 
(landscape)

• 1080 x 1350 px 
(portrait)

...Followrootshummus
1,117 posts 8,134 followers 7,049 following

Roots Hummus
Take a pic with the hashtag #ShareYourRoots for a chance to 
be featured on our page!
rootshummus.com

Original Oil-Free Fan Club Team Cooking

POSTS TAGGED

Video : 600 x 600 px

• 600 x 315 px 
(landscape)

• 600 x 750 px (portrait)
• Maximum video length 

60 seconds
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SOCIAL MEDIA 
GUIDES

TWITTER MEDIA 
GUIDELINES
-
 
Explanation: 

Here you will find the 
social media guidelines 
for Twitter.

This guide will help you in 
both managing the Twitter 
profile of Roots Hummus 
as well as preparing posts. 
In the visual guide on the 
next page we lay out the 
specific sizing, file types, 
and other restricitions and 
guidelines for posting 
your Tweet and other 
visual elements of the 
profile.

03 Profile Image: 

• Must be at least 150 x 
150 pixels

• Recommended 400 x 
400 pixels

This is the photo 
representing our brand 
on Twitter. This circular 
photo will appear on our 
feed overlaid on top of our 
cover image.

It will also appear when we 
tweet to others, comment 
on tweets or when we’re 
searched for on Twitter.

Our profile image should 
maintain consistency 
across all social media 
channels and should be 
set to the main roots 
icon logo shown in this 
mockup, unless otherwise 
directed by Roots.

Twitter Page
Cover Image: 
1500 x 500 px 

• For the best results, 
upload an RGB JPG file 
less than 100 kb

• Images with a logo or 
text may be best as a 
PNG file

Twitter Media Guidelines

Image : 1024 x 512

• Twitter card image size 
1200 x 628 px

• Twitter ad image size
• 1200 x 675 px

Video : 1280 x 720 px

• 720 x 720 px (square)
• 720 x 1280 (portrait)
• Maximum video length 

140 seconds
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Pinterest Page

SOCIAL MEDIA 
GUIDES

PINTEREST MEDIA 
GUIDELINES
-
 
Explanation: 

Here you will find the social 
media guidelines 
for Pinterest.

This guide will help you in 
both managing the Pinterest 
profile of Roots Hummus as 
well as preparing pins and 
boards. In the visual guide 
on the next page we lay out 
the specific sizing, file types, 
and other restricitions and 
guidelines for publishing your 
pins, boards and other visual 
elements of the profile.

Profile Image: 

• Must be at least 165 x 165 px
• Recommended 600 x 600 px
• Use Jpg, Gif or Png images

This is the photo representing 
our brand on PInterest. This 
circular photo will appear on 
our timeline positioned to the 
left of the cover photo.

It will also appear when 
we post to other boards, 
comment on pins, or when 
we’re searched for on 
Pinterest.

Our profile image should 
maintain consistency across 
all social media channels and 
should be set to the main 
roots icon logo shown in this 
mockup, unless otherwise 
directed by Roots.

04 

Cover Image : 1088 x 608 
px

• Recommended 1088 x 
608 px

• Minimum 480 x 270 px
• Maximum 2120 x 1192 px

The Pinterest cover image 
is the biggest photo on our 
page, so choose the cover 
image photo wisely!

Pinterest Media Guidelines

Optimal Pins: 
600 x 900 px or 2:3 
aspect ratio

• Square Pin 600 x 600 px
• Tall Pin 600 x 1260 px
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Everything you have read or 
learned within this guide will 
help you better articulate the 
Roots Hummus brand moving 
forward. Anything you may 
need in relation to the brand 
should be within this manual. If 
there is anything brand related 
that you are in need of, or feel 
is missing from the manual, you 
are to contact the marketing 
and design team with Dolo 
Digital using the information 
on page 47. If you have any 
inquiries on the contents of the 
brand manual, please contact 
Roots Hummus Executives 
using the information 
on page 45. 

Do not share this manual 
with anyone outside of the 
organization of Roots Hummus 
unless otherwise specified 
from either Matt Parris, Lowell 
Parris, or Michael Porterfield. 
The contents of this brand 
manual are protected by US 
Copyright and Trademark laws, 
and are enforceable if any of the 
contents are stolen, misused or 
tampered with. 

Roots Hummus intends to 
make the world a better place 
with our product, vision, and 
culture– and you have the 
opportunity to be a part of 
that vision. Thank you for your 
cooperation and attention. And 
thank you for being a vital part 
of the Roots Hummus team.

THANK YOU FOR YOUR ATTENTION TO 
THIS BRAND MANUAL GUIDE
-
SUMMARY 

SUMMARY &
CONTACT

-
ROOTS HUMMUS

Contact: 

MATT PARRIS
Founder

E: matt@rootshummus.com
P: (828) 333-9504

MICHAEL PORTERFIELD
Chief Executive Officer

E: michael@rootshummus.com
P: (828) 707-1382

LOWELL PARRIS
Chief Operations Officer

E: lowell@rootshummus.com
P: (828) 707-1382
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DOWNLOADS &
IMPRESS

Logo System Files
THE BRAND MANUAL 
OF ROOTS HUMMUS

DOWNLOAD LINKS OF 
BRAND MANUAL ITEMS
-
Explanation: 

You may use either 
the links or QR codes 
provided to access .zip 
file downloads including 
all necessary files for 
the Roots Hummus 
Brand. If you have any 
issues downloading or 
accessing these files 
please do not hesitate 
to use the contact 
information on the
next page.

Graphics & Collateral

Media Vault

Full Brand Manual
Digital Brand Manual Link
Link:   rootshummus.com/brand-kit

Downloads 
& Impress

-
DOLO DIGITAL

Contact: 

TRAVIS LEJUNE
Chief Executive Officer 

E: travis@dolodigital.com
P: (828) 333-9504 

JOSH DAWSON
Chief Creative Officer 

E: josh@dolodigital.com
P: (828) 333-9504 ext 102

RYAN LAFFLER 
Chief Marketing Officer 

E: ryan@dolodigital.com
P: (828) 333-9504 ext 103

Web link
Link:   brand.rootshummus.com/logo

Web link
Link:   brand.rootshummus.com/collateral

Web link
Link:   brand.rootshummus.com/media

Web link
Link:   brand.rootshummus.com/full-kit
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